


RVIA TODAY   RECREATION VEHICLE  INDUSTRY ASSOCIATION QUARTERLY  NEWSLETTER 3RVIA TODAY   RECREATION VEHICLE  INDUSTRY ASSOCIATION QUARTERLY  NEWSLETTER2

Manufacturers, suppliers,  
consultants and representatives 
from other associations attended  
a recent seminar to learn more 
about the National Highway  
Traffic Safety Administration 
(NHTSA) recall process and its  
latest safety-related requirements. 

More than 200 people participated  
in the session held at the RV/MH  
Hall of Fame in Elkhart, Indiana 

and, according to Bruce Hopkins, vice  
president standards and education for RVIA,  
walked away with valuable information, as 
well as a desire to learn more. 

The day-long seminar began with an 
overview on NHSTA, along with a general 
review of its rules, regulations and procedures 
that affect the RV industry. The agenda then 
focused on recalls and included a panel dis-
cussion moderated by Terry Current, chair of 
the RVIA NHTSA Technical Subcommittee 
and manager of codes and standards for 
Jayco Inc. Information was provided in a case 
study format and also included a step-by-step 
walkthrough of the recall process. 

Panelists included Bruce York of NHTSA 
and industry leaders, including David 
Mihalick of Thor Industries; Mike Becker and 
Leo Akins of Forest River; Jackie Glassman 
of King & Spalding; Von Lindsey of Lindsey 
Research Services; Chris Grigorian of Foley & 
Lardner and RVIA’s outside legal counsel for 
NHTSA activities; Christie Iannetta of King 
& Spalding, and Bruce Hopkins. 

A question and answer session rounded 
out the gathering. 

Sponsored by Thor Industries Inc. and 
Forest River Inc., the event was hosted by 
RVIA as part of its continuing efforts to help 
keep members abreast of the latest regula-
tions and requirements so they can take the 
necessary steps for compliance. 

“It’s great to see the industry working 
in collaboration toward the common goal 
of continuing to improve safety,” said 
attendee Byron Chartier, VP quality, Lippert 
Components, Inc. “Ultimately these educational 
efforts help ensure that RVers have the most 

enjoyable experiences possible as they make 
memories to cherish for years to come.” 

Chartier added that he was pleased to see 
increased high-level attendance at the semi-
nar which indicates that the topic is of great 
importance to the industry. He also thanked 
Forest River, Thor and RVIA for sponsoring 
the meeting and looks forward to ongoing 
training to continue staying on top of prod-
uct safety and NHTSA 
requirements. 

According to 
Hopkins, many attend-
ees echoed Chartier’s 
hunger for more knowl-
edge in this area, pri-
marily due to the many 
aspects that go along 
with safety and recall 
procedures and their 
broad scope. 

“NHTSA sets specific 
rules and safety standards 
for vehicles, as well as 
parts and components. 
People focus on learn-
ing the sections they’re 
involved with, but then 
that can lead to a desire 
to understand the entire 
regulatory scheme and 
where they fit in,” said 
Hopkins. “In addition, 
the implications of a 
recall impact multiple 
business functions within 
a company, so it’s essen-
tial to educate all the 

right people on the various phases from dis-
covery, to the structure of the recall itself, to 
the aftermath and the follow up so each phase 
becomes engrained in a company’s culture.”   

 The process takes time – and more educa-
tion. To that end, RVIA intends to make the 
NHTSA seminar an annual event each May 
and will continue to keep members updated 
via its Standards News Bulletins. 
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All Signs Point Up 
For RV Industry  
Join Committee Week to Chart Future Course  
By Bob Parish, RVIA Chairman of the Board

As I write this, first quarter RV shipments are hot off the press   
 and judging from the numbers, we’re off to a strong start 

surpassing last year’s same period shipments and setting an all-time 
record for the month of March. Looking ahead, the RV market 
is expected to continue tracking upward in 2017, albeit at a more 
moderated pace, with shipments predicted to jump 3.5 percent and 
reach 445,700 units by year end.

But numbers aren’t the only indicator of a robust industry. Your 
organization has been hard at work promoting, protecting and edu-
cating the RV industry on multiple fronts in order to help it reach 
even greater heights.

While you’ll read more about our activities in this issue, here’s a 
dashboard view of progress during the opening stretch of the year:  

•   Moving the Needle on Safety & Standards: Helping members 
stay up to speed on the latest safety, standards and code require-
ments is a big job. RVIA hosted several seminars and meetings 
to review the most recent rules, regulations and code changes 
that affect the RV industry and reached agreement on RV stan-
dards that will go into effect June 1, with mandatory enforce-
ment September 1. Next step: in‐field training and education. 

•   Ramping Up Advocacy: Our great outdoors became a unifying  
force as RVIA and other members of the Outdoor Recreation 
Industry Roundtable recently joined officials from the Department 
of the Interior and the U.S. Forest Service to discuss how to 
improve the visitor experiences on America’s public land and 
waters. Our collaborative efforts are bringing to life Henry 
Ford’s well-spoken words: “Coming together is a beginning. 
Keeping together is progress. Working together is success.”

•   Powering the RV Lifestyle: From Go RVing’s accelerated mar-
keting efforts, including experiential events and advertising, to 
influential media coverage and new surveys to understand why 
people RV, all systems are go as the team heavily promotes the 
benefits of RV ownership to wider and more diverse audiences. 

Meanwhile, RVIA is preparing for our annual Committee Week, 
taking place June 4 - 8 at The Mayflower Hotel in Washington, 
D.C. This is our opportunity to come together to prioritize our areas 
of strategic focus and shape the future of the RV industry. 

Advocacy Day is a key part of the week’s events as we head to 
Capitol Hill to drive home the importance of the RV industry and 
its annual $50 billion contribution to the U.S. economy to Members 
of Congress. This year it is more important than ever to get in front 
of the new Congress and the Trump Administration during the vital 
six-month window of time when national policies affecting the next 
four years are written and policy agendas are outlined. 

Your participation, talent and expertise are imperative to the long-
term success of the association and I personally encourage you to 
come to D.C. and make your voice heard, both in committee meet-
ings and in offices on Capitol Hill. 

RVIA is continuing its process of self-examination to align the 
entire organization around strategic priorities that allow us to achieve 
our mission. We know that while we’re speeding along the highway 
of growth, we must watch for stress points that could impact the 
journey. And that’s just what we’ll do during Committee Week. 
We’ll take time to review where we’ve been and get clear directions 
for where we’re headed. We’ll draft the roadmap for our future and 
beyond. 

I look forward to seeing you in Washington, D.C. 

Recall Process Reviewed  
At NHTSA Seminar
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Must-Attend Event:   
RVIA Committee Week,  
June 4-8, Washington, D.C.

Committee Week, as de�ned by  
attendees, is one of the most  
important functions for the entire 
association, an opportunity to 
interact with colleagues, address 
issues and �ne  tune messages, visit 
Capital Hill  for face time with key 
representatives, and ultimately 
set the course for the future of the 
organization and the industry.  
Bottom line, it’s a must attend event. 

This year’s gathering takes place Sunday,  
June 4 through Thursday, June 8 at the 
world-class Mayflower Hotel in Washington, 
D.C. Listed as a Historical Hotel of America 
with the National Registry of Historic Places; 
The Mayflower is considered “Washington’s 
Second Best Address.” It will serve as head-
quarters for the five-day event that includes 
committee meetings,  luncheons and recep-
tions with prominent speakers and multiple 
networking opportunities as leaders across the 
industry join forces to review progress, prior-
itize areas of strategic focus for RVIA and set 
plans for the upcoming fiscal year. 

In addition to a full-slate of committee 
meetings, event highlights include:

•   A Capitol Evening Reception & Dinner: 
Following a busy day of discussions, guests 
will enjoy the panoramic views of our 
nation’s capital atop the Observatory at 
America’s Square as they dine and listen to 
a special speaker on Tuesday evening. 

•   Capitol Hill Advocacy Day: On Wednes-
day, RVIA members will visit Capitol Hill 
to meet with elected officials and their staff 
to forge relationships, discuss critical issues 
and tout the economic impact of the RV 
industry. Guides will meet up with partici-
pants during the Advocacy Day continental 
breakfast at the hotel before heading out.

•   RV House and Senate Caucus Reception: 
The activism will carry into Wednesday 
evening as members join special guests 
from the U.S. House of Representatives, 

U.S. Senate, Capitol Hill staff, government 
agencies and allied trade associations to 
raise awareness about RV travel and camp-
ing. The soiree will be held in the Rayburn 
Foyer on Capitol Hill. Organized over the 
past three years, the House and Senate RV 
Caucuses educate members of Congress on 
the value of the RV lifestyle, highlight the 
economic benefit the RV market provides 
and find common ground on matters of 
concern to the RV industry.

•   Networking Events: The opening Welcome 
Reception and Joint-Committee Luncheons  
will provide committee week participants 
the opportunity to establish, renew and 
build upon the relationships critical to 
business success. At Monday’s luncheon, 
RVIA President Frank Hugelmeyer and 
RVIA Chairman of the Board, Bob Parish 
will tag team to offer an update on the state 
of the industry and organization activities, 
as well as a progress report on the strategic 

 plan. At press time, Tuesday’s luncheon 
speaker was yet to be announced.

“When it  comes to Committee Week, 
both giving and receiving are import-
ant components – it  is well worth 
attending and supporting.” 
   2016 Committee Week Enthusiast

Whether you’re a seasoned participant or a 
first time attendee, Committee Week is about 
uniting people with similar positions and 
businesses who share a passion for the RV 
industry. If you have ideas to share regarding 
the direction of the industry, and if you want 
to receive inspiration from peers, come to 
Committee Week. Your participation, talent 
and expertise are instrumental to the ongoing 
success of the association as RVIA continues 
to examine strategic priorities and goals and 
chart its future course.

Sunday, June 4

4:00 pm – 6:00 pm  Canadian Coalition Committee

Monday, June 5

7:00 am – 5:00 pm  Registration
8:00 am – 12:00 pm Public & Legislative Affairs Committee
8:00 am – 12:00 pm Public Relations Committee 
8:00 am – 12:00 pm RVST Council
8:00 am – 12:00 pm Supplier Committee
12 noon – 1:30 pm  Joint Committee Luncheon
1:30 pm – 5:00 pm  Go RVing Coalition
1:30 pm – 5:00 pm  Lawyers’ Committee
1:30 pm – 5:00 pm Park Model RV Committee
6:00 pm – 7:30 pm Welcome Reception

Tuesday, June 6

7:00 am – 3:00 pm  Registration
7:00 am – 12:00 pm Standards Steering Committee 
8:00 am – 12:00 pm Financial Services Committee 

8:00 am – 12:00 pm Market Information Committee
8:00 am – 12:00 pm Trade Show & Events Committee
12 noon – 1:30 pm Joint Committee Luncheon
1:30 pm – 6:00 pm Executive Committee Meeting  
2:00 pm – 5:00 pm Advocacy Day Training
5:30 pm   Shuttle Pick-Up (Shuttles depart around  
   the corner at the Mayflower Hotel on   
   Desales Street)
6:00 p.m. – 9:00 pm  A Capitol Evening at the Observatory at 
   America’s Square 

Wednesday, June 7 – Capitol Hill Advocacy Day

7:30 am – 9:00 am Pre-Advocacy Breakfast 
9:00 am – 5:00 pm  Advocacy Day Meetings – Capitol Hill
5:00 pm – 7:00 pm  House and Senate RV Caucus Reception  
   Rayburn Foyer on Capitol Hill 

Thursday, June 8

8:00 am – 2:00 pm  Board of Directors’ Meeting    
  

Introducing the innovative 
and a�ordable Top Mount 
Refrigerator.

• 18 or 21 cu. ft.

• Black Stainless Steel

• Flex-Zone TM (Freezer convertible  

   to Fridge)

• Twin Cooling TM

• Pocket Handle, Reversible Door

Authorized Distributor riverparkinc.com                     574.522.7781

Designed for the way 
you live.

2017 Committee Week Washington, DC

Thank You to our Silver Level Sponsors
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company CEOs and senior administration 
officials discussed how improved infrastruc-
ture and increased opportunities for innova-
tion and public-private partnerships are key 
factors in keeping the outdoor recreation 
experience positive.

Specific topics reviewed at 
the gathering included:

 Access  
Meeting participants identified access as 
a crucial area where the private sector can 
help federal partners improve visitor experi-
ences in the great outdoors. They addressed 
the negative impact of access restrictions, 
the value of adopting practices to help 
enhance access to public lands and waters, 
including a “yes first” mentality, stream-
lining permitting processes, and closer 
management partnerships with state fish 
and wildlife agencies and the recreation 
industry. 
 World-Class Experiences  
Ideas such as increasing connectivity, 
implementing electronic passes, modern-
izing campsites and more were presented 
to show how private industry can help 
upgrade facilities. 

 Maintenance 
Industry members offered their thoughts 
on reducing the multi-billion-dollar main-
tenance backlog plaguing public lands. 
Suggestions include longer concessioner 
contracts, extended service hours and sea-
sons, restructured fee retention, reducing 
barriers to private investment, more effi-
cient fee collection and a reassessment of 
backlog needs.

 Increasing Awareness  
They also discussed how public-private 
partnerships can help promote awareness 
and support for America’s outdoors by 
capitalizing on industry efforts like Go 
RVing, Discover Boating and TakeMe-
Fishing to spread the word about great 
opportunities on public lands and waters

Finally, the recreation industry represen-
tatives emphasized their commitment to 
helping DOI overcome its current challenges. 
Providing support for DOI funding in the 

FY2018 budget, encouraging a recreation 
title in upcoming infrastructure legislation 
and prioritizing the REC Act were just some 
of the ideas offered during the discussion. 

The Shenandoah meeting was an import-

ant step in support of the goal RVIA and 
other ORIR members have set to engage  
key Members of Congress, federal agencies, 
and transition team officials to discuss 
Roundtable priorities. 

7
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The RVIA Standards Department hosted 
the State Administrators Meeting (SAM) 
on April 6 to facilitate the transition of 
adopted RV standards to the 2018 editions 
of standards for the RV industry. State 
Code Administrators from Nebraska and 
Washington, along with Testing and Listing 
Agency representatives and members of 
the RVIA Standards Steering Committee 
attended this important event. 

The primary focus was to collectively 
agree on all enforcement positions related to 
the code changes within the 2018 editions 
of NFPA 1192 (National Fire Protection 

Association Standard on Recreational Vehicles), 
and ANSI LV (American National Standards 
Institute Standard for Low Voltage Systems 
in Conversion and Recreational Vehicles) and 
the 2017 edition of the NEC – Article 551 
(the National Electrical Code Article provid-
ing requirements for RVs and RV parks).

All parties agreed to the code changes 
and enforcements. Now, as approved by the 
RVIA Board of Directors and recommended 
at the last meeting of the Standards Steering 
Committee, the industry will adopt and 
begin using the new editions. 

Transition Window 

Beginning June 1, the Standards Department 
will start educating RVIA RV-OEM mem-
bers on the respective code changes during 
their normal inspections. Mandatory 
enforcement starts on September 1, 2017. 
This “transition window” from June 1 - 
September 1 permits in‐field training and 

education by the RVIA inspectors. It also 
allows states additional time to approve 
plans, and permits manufacturers to build 
to either edition of the standard during this 
time window. 

Availability of New Standards and 
Codes Handbooks
The 2017 NEC is published and available 
through NFPA.org. The 2018 ANSI LV 
standard and the respective 2018 RVIA RV 
Handbook will be available from RVIA.org in 
the publications store. The NFPA 1192 will be 
published sometime in June and a Standards 
News Bulletin will be posted on its availability. 
A webinar to educate members on the changes 
took place on May 17. 

For additional information, contact 
John-Vincent Nichols in RVIA’s Standards 
Department at 571-217-2917, or jnichols@
rvia.org.

State Administrators Agree to  
Code Changes and Enforcements
Mandatory Compliance Set for Sept. 1; Training Starts June 1 continued from page 1
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Taking Advocay to the Next Level 
continued from page 1
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backup, showing that the RV market con-
tributed $49.7 billion to the U.S. economy 
in 2015 and provided 289,852 full-time jobs 
to American workers.

Items on this year’s agenda include a push 
for improving and modernizing national 
parks, public lands and campgrounds and 
several transportation initiatives, including 
the potential of enacting an infrastructure bill 
that includes a recreation title to support the 
enhancement of American outdoor recreation 
as a whole. 

“The RV industry has an unprecedented 
opportunity to work with the Trump White 
House and the new administration to 
advance our legislative agenda,” said RVIA 
president Frank Hugelmeyer. “We urge you 
to participate in Capital Hill Advocacy Day 
and make your voice heard. Let’s continue to 
make history for our industry and establish 
new records in 2017.”   

To help you prepare, RVIA is offering 
training opportunities, including a workshop 
with advocacy guru, Stephanie Vance, during 
Committee Week on Tuesday, June 6. Visit 
www.rvia.org/CHAD for more information. 

Wells Fargo
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Finance, you’ll get more than just inventory financing.  
You’ll have peace of mind knowing you’ve chosen an  
industry leader who’ll help you chart a course for success   —  
not just today — but for years to come.

Still not convinced? Speak with a member of our team today.
1-800-289-4488

cdf.wf.com/rvia
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Just like Willie Nelson, the Go RVing team couldn’t wait to get on the 
road again, takin’ RVs places they’ve been and never been. As soon as 
spring sprung, experiential events showcasing the RV lifestyle and offer-
ing RV tours got underway. From California to Florida and multiple 
states in between, crowds are flocking to see what RVs are all about. 

Recent highlights over the past few months include participation  
in two of the country’s largest Hispanic cultural celebrations -- 
Carnaval on the Mile and Fiesta San Antonio. Combined, more 
than 11,000 visitors toured RVs from Thor Motor Coach, Jayco, 
Coachman and Flagstaff. 

“RV travel continues to rise among Hispanic families,” said Karen 
Redfern, senior director, marketing and communications for RVIA. 
“By 2018, Hispanics will comprise 10.6% of the total U.S. population  
and represent $1.6 trillion in buying power, so targeting the Latino 
population now with messages about the benefits of RV ownership is 
strategically on point.”

Go RVing also has been taking its marketing messages to active 
adventurers this spring with a presence at such sporting events as 
Bassmaster tournaments and LPGA events. Nearly 4,000 Bassmaster 
fans in Texas and Louisiana viewed the Lance truck campers and 
travel trailers on display while receiving autographs from elite anglers 
like Chad Morgenthaler and Cliff Crochet, as well as souvenir pic-
tures, keychains and other giveaways. Another 8,000+ individuals 
checked out the possibilities of RV living at three LPGA events. 
Airstream, Roadtrek, and Lance Camper RVs, along with LPGA  
athletes beaconed golfing enthusiasts. 

At each event RVs take center stage to visually show the advan-
tages of an RV vacation. Information on the flexibility and ease of 
RV travel and details on outdoor camping opportunities is also pro-
vided. In addition, the Go RVing activations feature fun activities 
that align with each venue, such as miniature golf at the LPGA sites. 
Autograph sessions with athletes and celebrities and plenty of freebies, 
including chances to win Dometic coolers, are added to the mix to 
engage event-goers. 

RVs are provided by RVIA members. Thanks to manufacturers 
Thor Motor Coach, Airstream, Jayco, Lance Campers, Roadtrek, 
Coachman and Flagstaff, as well as RV Station and La Mesa dealer-
ships for suppling the tour vehicles to date. Go RVing will continue 
reaching out to members to determine interest in providing RVs and 
participating in the remaining 2017 adventures. 

Coming Up: 

•   AEG Live - Country 500: May 26-28 at Daytona International 
Speedway featuring a star-studded lineup of country singers. 

•   CMA Fan Fest: June 8-11 in Nashville including the best  
country music around. 

•   GoPro Mountain Games: June 8-11 in Vail, Colorado. The 
country’s largest celebration of adventure sports, art and music 

with professional and amateur athletes from around the world. 

•   FIBArk: June 16-18 in Salida, Colorado. America’s Oldest 
Whitewater Festival. 

For the complete schedule, including summer and fall events,  
visit GoRVing.com.  

Other 2017 Campaign Updates
Promotion of RVs extends well beyond experiential events with a
multi-faceted 2017 Go RVing media campaign that includes broad-
cast, print, digital and PR and emphasizes outreach to coregroups 
identified as having the strongest potential of becoming RV owners:  
Active Family Adventurers, Nature Lovers, Kid-Free Adult 
Adventurers, as well as older millennials and Hispanics.
On all fronts, key points stress that RVing is a great way to travel  
and provides a home away from home, unique freedoms, connection 
with nature and, an easy and affordable getaway. 

Ads are already appearing in Garden & Gun, Magnolia, Bassmaster, 
Outside, Popular Mechanics and Midwest Living and will be showcased 
in Country Living, Redbook, O the Oprah Magazine, Parents, Pioneer 
Woman, Family Circle, Better Homes & Gardens, Good Grit and on 
HGTV over the summer months. 

In addition, the series of seven new AWAY stories is now available. 
The videos feature authentic RVers sharing a glimpse into how 
having an RV enhances their favorite experiences and past times. 
Women, millennials, urban professionals and college football fans are 
included in the starring cast. 

The Ellen Show and Jennie Garth 

Go RVing is excited to announce that it is working with The Ellen 
DeGeneres Show to provide an RV for six-year-old presidential 
expert Macey Hensley and her parents to take a two-week trip to 
presidential destinations this June. Macey is a frequent guest on the 
show. Ellen will talk about the trip during one of her on-air seg-
ments in May before she wraps up for the summer and will provide 
the audience with Go RVing gifts to commemorate the excursion. 
During the summer, video updates from the trip will appear on 
Ellen’s digital site. Ellen will talk about Macey’s trip and show  
highlights when the show returns in September. 

In other news, actress Jennie Garth (Growing Pains, Beverly Hills, 
90210, What I Like About You) has signed on to promote the good 
RV life. Jennie, a lifelong RVer, will go RVing with family and 
friends over the summer and share her adventures via social media 
posts and traditional media interviews. 

On the Road Again   
Go RVing Goes 
Full Throttle  

House and Senate  
RV Caucus Reception
Following a busy day on the Hill, 
the awareness-raising will continue at 
the House and Senate RV Caucus 
Reception, from 5:30 - 7:00 p.m. in 
the Rayburn House Foyer. RVIA  
members will join invited guests from 
the U.S. House of Representatives, U.S. 
Senate, Capitol Hill, government agen-
cies and allied trade associations to offer 
additional insights into the RV industry, 
RV travel and camping. 

The House and Senate RV Caucuses 
provide an important voice in Congress 
as our industry continues to grow. They 
support RV legislative and regulatory 
causes and help find common ground on 
matters of concern to the industry. And 
they work diligently to educate members  
of Congress on the RV lifestyle and 
how it touches every state of the Union, 
in manufacturing, sales, repair, rentals 
and campgrounds and drives economic 
growth across the country.
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Whether it’s an increased desire for more affordable and flexible 
vacations or the benefits of active getaways, today’s recreation vehicle 
owners intend to put their RVs to more use this year as they hit the 
open road to spend time together and build memories. 

The latest survey of RV owners by RVIA and Cvent finds that 
83% plan to use their RVs more than, or as much as, they did last 
year. 

Affordability is a key reason for increased usage with 88% agreeing 
that RVing is an affordable way to travel and 81% saying that RV 
vacations cost less than other forms of travel even when fuel prices 
are higher (88% said fuel prices will not affect their spring/summer 
plans). Nearly 85% of respondents agree that traveling by RV can 
save 25% or more over other types of travel. 

Other top reasons for increased RV journeys include: 

•   Flexibility to take more mini-vacations (67%)

•   Opportunity to enjoy outdoor activities and nature (59%)

•   Chance to spend more quality time with family (52%), and

•   Escape stress/pressure (48%)

Favorite RVing Activities 
Being active is a major benefit of the RV lifestyle for both adults and 
children. More than three quarters of the respondents said that they 
and their children were more physically active during RV trips. In 
order, here are some of their favorite things to do: 

•   Sightsee (78%) – especially natural sites and attractions 

•   Visit state or national parks (76%)

•   Grill/cookout (74%)

•   Visit historic sites (68%) 

•   Hike/walk (61%)

•   Visit friends/family (56%)

•   Attend festivals/fairs (47%)

•   Fish (47%)

•   Swim (46%)

While RVers seek an active, free-from-stress experience, it’s clear they 
still want to take their electronic gadgets with them, including smart 
phones (89%), laptops (71%), iPads or tablets (64%), GPS devices 
(56%), e-readers (29%) and satellite TV systems (30%). No doubt 
they’ll be posting pics and sharing stories and ideas using Facebook 
(88%) and Pinterest (29%) as their go-to social media sites. 

Not surprisingly, Memorial Day, Independence Day and Labor 
Day are the most prevalent trip times, although Father’s Day RV out-
ings are gaining in popularity, as well. When they venture out, 67% of 
RVers bring a pet along. Most are dog people (93%); 14% bring cats.

Campgrounds continue to draw RVers. Favorite campground ame-
nities include WiFi (84%), pool (65%), cable TV (63%), and laundry 
services (55%). Of those surveyed, 20% were destination or seasonal 
campers (meaning they keep their RV parked at one campground for 
a season or longer and use the RV at this one location specifically). 
Of those who destination camp: 56% said they use a towable RV, 
38% use a motorhome and 6% use park model RVs.

According to the survey, top reasons for purchasing an RV within 
the past three years included:

•   To see America (89%)

•   Best way to travel (85%)

•   To keep active (81%)

•   Most affordable way to travel (71%), and

•   Bargain pricing (68%)

Forty-four percent said they’re considering another RV purchase. Of 
those potential buyers, 33% are considering a purchase within the 
next year; and 39% in one to two years. Among those not considering 
another purchase, 86% say they’re happy with their current RV.

The online survey of 421 RV owners was conducted by RVIA and 
Cvent and has a margin of error of 4.8%.

Elkhart Sales Office
5150 Verdant Drive, Elkhart, IN 46516

www.richloom.com
RV fabric by

Organizers of this October’s 65th Annual 
RVIA California RV Show are placing a 
bigger emphasis on reaching out to the 
Los Angeles area’s Hispanic population. 
According to research analyzing last years’ 
show goers, up to 19 percent of the show’s 
attendees were of Hispanic origin. 

“Two years ago, the RVIA Show 
Committee recommended increasing the 
show’s media spend toward the growing 
Hispanic market,” said RVIA Show 
Director, Tom Gaither. “The recent  
attendance data proves that the committee 
was spot on with its recommendation to 
more aggressively promote the show to  
this audience.”

With that direction, the show is  
increasing its media buy in the LA Hispanic 
broadcasting arena and adding more Latin 
flare to the event with Hispanic celebrity 
appearances, music and more. 

Estrella TV and Que Buena 105.5 FM 
are on board to publicize the show and Que 
Buena is bringing the beloved “uncle to all 
Hispanics” on-air personality and recording 
star, Don Cheto, to the show for a special 
performance on Sunday, October 15. 
Popular television host and actor, Mario 
Lopez, is slated to make a “meet and greet” 
appearance on Saturday, October 14 and 
the El Mariachi band will perform at the 
show entrance on opening day and on both 
Sundays of the ten day extravaganza. 

Also apropos to the SoCal market, the 
only Hispanic owned RV manufacturer, 
Genesis Supreme, is signed up to show-
case its toy haulers which it makes at its 
Perris, CA plant. Planning for this year’s 
65th anniversary celebratory show is well 
underway. Requests for space from RV 
manufacturers and suppliers have been 
very vibrant and the show is expected to 
sell out. For more details, check out www.
TheBestRVShow.com or contact RVIA 
Show Director, Tom Gaither at tgaither@
rvia.org, or 951-567-3608. 

California RV  
Show to Increase 
Hispanic Outreach 
Efforts

Survey Shows More RVer’s  
Ready to Road Trip
   
Affordable, Flexible, Active Getaways are Top Reasons to Go RVing

A proponent of health and fitness, Mario 
Lopez will flex his muscles during a “meet 
and greet” at the California RV Show on 
Saturday, Oct.14.

Don Cheto is a platinum-selling regional 
Mexican recording star and on-air person-
ality. He will perform at the California 
RV Show on Sunday, Oct. 15. 

On Network: 

Monday - Saturday 
5am to 11am 
Show:“El Show de Don Cheto” 
 

• Kansas City, KS- La Poderosa 1160 KCTO 
• Lancaster/ Palmdale, CA- Que Buena 96.1 KCEL 
• Las Vegas, NV- La Caliente 98.9 KRLV 
• Los Angeles, CA- La Que Buena 94.3/ 105.5 KBUE 
• Modesto y Manteca, CA- La Favorita 95.9 KBYN 
• Nashville, TN- La Ranchera 880 WMDB 
• Oklahoma City. OK- La Zeta 106.7 KZTY 
• Omaha, NB- La Nueva 1020 KMMQ 
• Portland, OR- El Rey 93.1 KRAY 
• Sacramento & Stockton, CA- La Favorita KBYN 

 
 

• Salt Lake City, UT- La Gran D 102.3 KDUT 
• San Bernardino, CA Que Buena 96.1 KRQB 
• Santa Barbara, CA Radio Bronco 107.7 KIST 
• Santa Maria, CA- La Ley 100.3 KRKQ 
• Santa Rosa, CA- Exitos 98.7 KXTS 
• Tampa, FL- La Raza 1570 WTWB 
• Tulsa, OK- La Zeta 1270 
• Valle de Texas- La Raza 1060 XERD 
• Waco, TX- La Ley 104.1 
• GuanaJUATO, mx- Fiesta Mexicana 102.3 

Don Cheto is a charismatic personality who has advice for everyone and opinion on everything! He 
is the beloved uncle all Hispanics have in their family.  
 
Don Cheto’s universal appeal among Hispanics of all ages, genders and lifestyles is second to 
none!  
 
Platinum selling Regional Mexican recording star Don Cheto is a phenomenal and unique 
entertainer ! As a top ranked on-air personality, he is highly sought after in the Hispanic market!   
 

www.truma.net

Today’s RV buyer wants more — more technology, 
more simplicity, more comfort and more support, 
among other things. Truma knows this drill. Delivering  
more of what RVers want has made Truma the leading  
supplier for European RVs. And now, advanced Truma  
products are becoming a key differentiator in North 
American RVs. If you’re looking for something special,  
something different, something more — look for Truma.
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Don ChetoMario Lopez
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 RVIA Committee Week
 Washington, DC

 California RV Show
 Pomona, CA 
 
 National RV Trade Show 
 Louisville, KY

June 4 – 8

Oct. 6 – 15 

Nov. 27 - 30

The dictionary defines momentum as, “strength or force gained  
by motion or by a series of events.” Strong and consistent gains in 
RV shipments, stretching back to 2010 and reaching a crescendo in 
2016 by setting the highest levels in four decades, are providing an 
impressive momentum that is benefitting shipments in 2017.

According to RVIA’s survey of manufacturers, first quarter RV 
wholesale shipments reached 120,866 units, up 11.7% over the 
108,195 units shipped in the same three-month period last year. 
Although it is still early, this momentum serves as the launching 
point for another potential record run with overall shipments in line 
for a 3.5% bump to 445,700 units. 

Monthly shipments for March climbed to 47,579 units, an 
increase of 20.7% over the February monthly total and of 16.8% over 
the March 2016 tally of 40,740 units. This represents the highest 
monthly total ever for shipments on comparable record.

All towable RVs, led by conventional travel trailers, reached a 
total of 41,766 units for the month, up 16.8% over the 35,763 units 
shipped in March 2016. Motorhome shipments also were up 16.8% 
for the month at 5,813 units, compared to 4,977 units last March. 
In addition, park model RV shipments enjoyed steady growth with 
1,033 units shipped in the first quarter, up 10 percent from the first 
quarter last year. 

“While there are economic and political uncertainties that could 
impact the outlook for positive growth in RV shipments, current 
conditions remain positive,” said RVIA president, Frank Hugelmeyer. 
“Looking out over the remainder of the year, we see increased pro-
duction capacity and strong orders as RVing continues to grow as 

a consumer lifestyle choice, particularly among younger and more 
diverse buying groups. In addition, growing income and household 
wealth are likely to offset any increases in interest rates and inflation.”

Trends in innovation and enhanced value to consumers will also 
help deepen and broaden the upward momentum and fuel optimism 
for a robust 2017. 

RV Shipments Maintain Momentum


